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Curbing hunger—one neighborhood at a time

Foodlink’s Curbside

By Arlene Hisiger

Mitch Gruber and Flo Clemmons

Crimson womatoes imingle with avocados,
the color of dark jade, while buttery corn
niblets shyly peek out from behind their

lime-hued jackers.

Thinking supermarket produce aisle or
farmers market?

Think again. The above 13 but a sample of
fresh produce made available through one of
Foodlink’s programs. The nonprofit regional
foed hub and Feeding America food bank. an
organization most of us associate with food
drives, bridges the food gap in myriad ways,

Founded thirry-six years ago by local anc

hunger activist, Tom Ferraro, Foodlink's
rssion, according o it website, 15 "o end
hurnger and to leverage the power of food to
build a healthier commminy.”

“Every year, our food bank receives twelve
o fourteen million pounds of donated prod-
uct,” says Terra Keller, Foodimk's chief of staff.
This tood comes from a variery of sources;
retail chains like Wegmans, manuficturers
such as Li Destri and Mosts, USDA-supplied
commuodities, and Foodiink purchases.

Curbside Market

Foodlink’s Curbside Market program,
which affords people who live m neigh-
borhoods withowr supermarkets, grocerics,
or farmers’ markers 2 way o integrate fresh
fruits and vegerables invo ther daily dier, may
well be one of their most innovative and
accessible programs.

“The produce purchased by Foodlink for
the Curbside Market is purchased with a
focus on fresh, healthy, and, for most of the
year, local produce.” savs Chief of Operations
Mirch Gruber,

Foodlink’s Curbside Market program goes
beyond the current food muck trend—its a
veritable mission on wheels,

The Process
Monday through Friday, Curbside trucks
arTive at six or seven locations per day with
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wares available o the public for purchase
at wholesale prices. In the oy, Curbside
Market rrucks mainly stop st affordable hous-
ing sires, subsidized housing facil
ally qualified health cencers, and a smatrering
of YMOCA:, and in roral comimunines the
trucks stop at several conumunity hospitals.

1es, feder-

Program benefits

Wepnlarly and efficiently bringing fresh

feod products directly to an underserved
demographic is itself a budable accomplish-
ment, yet Gruber points to bwo program

vilug-added components not easily detecred
by those unfanuliar with the proces.

“While most food bankimg 15 abour donar-

myz and ibuting food.” he says, “Food-
links Curbside Market program s a whaole
differcnt project. And for us, it is the most
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the buying and selling of fresh produce s all
about social enterprise.”

“The most exciting part of the whole
thinge.” he continues,is that we are equipped
by the federal government o accept SMNALP
| Supplemental Mutrition Assstance Program|
benefits, formerly called food stamps, Addi-
nonally, we work with New York State so
that every time someone spends $5 of their
SMALP benefits, they get a 82 incenrive paid
for by the state, The result is thar not only are

we making fresh produce directly into these
poor neighborhoods, we're alse maximizing

ther food dollars.

Site visitation

The majority of people surveyed at the
Trillivm Health Center site this past June,
a mix of regular clients, Trilliom employ-
ces, and neighborhood residents, pointed
to comvenience and affordability as reasons
for shopping at the Curbside Marker. Thir-
ry-one-year-old Trillium employee Justin
Wilson notes that while he always tries to
shop healthy, the Curbside Marker truck

Inside a Curbside Market
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“pushes [hin) in that direction”

This past July. a new “all the bells and whis-
tles™ food ruck was added ro Foodlink’s
current cadre, Its enhanced aesthenie and
stare-of-the-art design was made by the same
manufacturer of ninery percent of the food
rrucks m Rochester.

Any discussion of the Curbside Marker
program would not be complete without
ger, Flo Cleinmons, the
figurative and literal driving foree behind e
Whether maneuvering the sizable food rruck
onto 4 site or quoting produce prices in

eI i) its 1an:

FUSPOITSE [0 CUSEOMIE apid-fire questions,
she exudes competence, offser by soft brown

eves and 2 wide, weleoming simile.

“I"'m a commumity outreach person,” Clem-
msins imodestly gives as the reason she was
drawn ro the Curbside program. For Clein-
mons, its not only abour selling fresh and
affardable preduce—ts about educarion. She
aims to spread the word about the program
and to use her position to guide clients, espe-
crally those using SNAP benefits, whe may
not be particularly savvy about finance,
better manage their houschold food budgers,

Bur education 15 a two-way street. One
young woman taughr Clemmons just how
valuable the Corbside Market program is,
Formerly wheel-chair bound due o obesity,
she lost more than one hundred pounds as a
direce consequence of her purchases, Clem-
mons recalls, “One day she showed up and
declared ‘I'm here” and got cur of her wheel-
chair and climbed up on the ouck!™

“I was only able to accomplish this because
you come o my fad
Clemmeoas, "and make it affordable for me
tor eat healthy”

iy, the woman told

For more information visit foodlinknyvorg,
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